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DIRECTORY BH%

1. PROJECT BACKGROUND
2. PROJECT SITE SELECTION
3. USER DEPICTION

4. CORE STRATEGY

5. ARCHITECTURE AND INTERIOR STRATEGY

6. SERVICE MODE

7. MARKETING STRATEGY

8. ROI ANALYSIS
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MARKETING STRATEGY EfHEKE

SIAXEA: EHEFETEE, SIAKEAN, FREE,
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BEEH: 185405 EF. BE. FFFANERLRZA
FEHN. ERHERRERTHEREE.

HHRRIE: SAFRUHNEIP, BRIPITENNRNE~MA,
B AES N EH

T

W ETH

\/\

BE=EH

>

B ExM
|

)l\'o

\\\V///

><

SIAFEEA

{

>

TPk RIE




HFEER ST

YOUNG VILLAGE 37



COST ESTIMATION mAEHE
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