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Design Description

Brand

YOUNG VILLAGE is a brand of original B&B, showing
the passion, vitality, fashion and other characteristics
represented by young consumers aged 18 to 40.

Site selection

Dongshantou village is relatively independent. It has a
convenient connection with the main cultural tourism
brand and activity of lishui, and the location is close to
the south of the Wuxiang mountain, and the texture
of the village is suitable for the development of rich
experience items.

Core competitiveness

What is more powerful than products in the B&B is
"content”. For young people aged 18 to 40, the
content of activities that are truly in line with youth
culture. In the village, you can make friends, play, read,
show, sport and even e-sports, which is a young base
with appeal and appeal.

Product strategy

This project includes a series of dynamic products



such as accommodation, catering, bar, coffee, reading,
theatre and competitive sports, which are presented
In different ways. Each one is what young people want,
they iterate in the same place, and the young will
come, and they will come again.

Marketing strategy

Diversified marketing channels are necessary. We
choose to carry out the binding cooperation with the
main brand of lishui. Targeting young people for
accurate marketing; Network marketing is also a
powerful choice.

Related indicators

Total land area: 14700 square meters.

Construction area: 2,935 square meters.

Number of rooms: 40.

Number of vehicles: 27.



