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As the south portal location of the Wu Xiang scenic area, the East Hill has a unique
geographical advantage. Referring to the surrounding existing farm industry, we position it
to be a complementary industry to the surrounding farm industries. The design relies on the
pull of Wu Xiang scenic spot, as well as the crowd that can reach here within 2-3 hour's
drive, building a new hot spot of fashion based on the core — farming as well as the cute
animals that living in it. East Hill will be developed in two phases. A main farm and the
accommodations will be built first and the expansion of the derivative industries will be built
next.
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A total of 7 courtyards (two rooms per courtyard) and one centralized pasture are in the first
phase. Main farm feeds three major animals: alpaca, pony and long ear rabbit. They will be
settled in the residential part in accordance with the guests’' need. In order to achieve intimate
communication between guests and animal, and to protect their safety, 7 courtyards remain
the original space relationship and partition. The only thing that changed in the design is the
program. Except the second floor of the bedroom, the original courtyard is the location of
guests’ activities, and the original room is now a place for the cute animals. In this way, not



only the cost of development has been reduced, the village style has been completely
preserved.
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The accommodation is named "ZaiMu". This is to advocate a farming and pastoral culture
bringing a new way of life to the Jiangnan society. Therefore, the brand will include agricultural
sideline products, accommodation, creative products, leisure products, the ones that are
omni-directional, the whole seasonal and promoted through the O20 platforms. Therefore
“ZaiMu” is not just a residential brand. This not only hedges the off-season operating risk, but
also brings the overlapping commercial effect through the multi-dimensional brand exposure.



